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DETAILED ACTION 

1. Claims 1-5, 7-14, 16-20, 22-29 and 31-45 have been examined. Application 
09/808,475 (APPARATUS AND METHOD FOR RECRUITING, COMMUNICATING 
WITH, AND PAYING PARTICIPANTS OF INTERACTIVE ADVERTISING) has a filing 
date 03/13/2001. 

Response to Amendment 

2. In response to Final Rejection filed 03/21/2007, the Applicant filed an RCE on 
04/13/2007, which amended claims 1, 2, 8, 9, 10, 13, 14, 16-20, 23-29, 31-33 and 35- 
45. 

Claim Rejections - 35 USC § 102 

3. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

Claims 1-5, 7, 8, 16-20, 22, 23, 31-35 and 38-44 are rejected under 35 
U.S.C. 102(e) as being anticipated by Lauffer (US 6,223,165). 
As per claims 1,16 and 31 , Lauffer teaches: 
A method comprising: 

providing a list of advertisements to be displayed, wherein one or more of the 
advertisement comprise a link to be selected by a user to conduct a real time 
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communication between the user and an advertiser (see col 10, lines 1-17), 
compensate the user to conduct the real-time communication with the advertiser (see 
col 8, lines 50-67; "paying or rebate a portion of the consumer charge") and an indicia of 
whether the advertiser is currently available for real-time communication with the user 
(see col 7, lines 40-55; col 10, lines 1-20); 

receiving, from one or more users, a selection of the link from list of 
advertisements (see col 10, lines 1-20); 

responsive to the selection of the link (see col 1 0, lines 1 -20); 

establishing a connection for real time communications between the one or more 
users and the advertiser (see column 47, lines 4-30) and 

compensating the one or more users based on the rate and duration of the real 
time communications between the one or more users and the advertiser (see col 8, 
lines 49-55). It can be construed that consumers are compensated for the duration of 
the real time communication between said consumer and the advertiser based on a rate 
as Lauffer teaches compensating consumers with portion of said consumers charges, 
where said consumers charges are calculated on flat per hour, per-minute or per- 
session rate. 

As per claims 2, 17 and 33, Lauffer teaches: 

The method of claim 1 , further comprising: 

receiving a request from an advertiser to establish an interactive advertising link 
(see column 6, lines 60-67); and 
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placing a link for an interactive advertisement among the advertisements (see 
column 6, lines 60-67). 

As per claims 3, 18 and 34, Lauffer teaches: 
The method of claim 2, further comprising: 

generating a record in an advertiser database, the record including advertiser 
information contained in the request, wherein the advertiser information includes one or 
more of a compensation price, real-time advertiser availability, specific type of the 
advertisement, languages spoken by the advertiser and additional compensation 
incentives (see col 5, lines 40-55; col 10, lines 1-15). 

As per claims 4 and 19, Lauffer teaches: 

The method of claim 1, wherein the compensating the one or more users further 
comprises: billing the advertiser a billing amount for each interaction with the one or 
more users and transferring the billing amount to the one or more users (see col 8, lines 
15-25; col 8, lines 50-55). 

As per claims 5 and 20, Lauffer teaches: 

The method of claim 4, wherein the billing the advertiser further comprises: 
measuring a duration of the interaction between the one or more users and the 
advertiser and calculating the billing amount for the advertiser based on the duration of 
the interaction and a time-based price paid by the advertiser (see col 8, lines 15-25). 

As per claims 7 and 22, Lauffer teaches: 
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The method of claim 1, wherein each selection from a user includes one or more 
of a category of advertisers, an advertiser payment price, advertiser type and 
advertisement (see column 5, lines 40-60). 

As per claims 8, 23 and 32, Lauffer teaches: 

The method of claim 1 , wherein 

selections from the one or more users, the method further comprises: 

receiving a request from a user for connection to an interactive advertisement 
system via a communications link (see column 10, lines 1-20); 

establishing a connection between the user and the interactive advertisement 
system in order to provide the user with an interaction with a chosen advertiser, and 
providing the user with a list of multiple advertisement types available from the 
interactive advertisement system (see col 10, lines 1-20). 

As per claims 35 and 38 Lauffer teaches: 

The method of claim 31, wherein the connection comprises a telephone 
connection between the user and the advertiser of the selected link (see column 10, 
lines 1-20). 

As per claim 39, Lauffer teaches: 

The system of claim 31 , further comprising: 

a banner advertisement link module to generate an interactive advertisement link 
as a banner advertisement in a web page (see col 10, lines 1-20). 
As per claim 40, Lauffer teaches: 
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The system of claim 31 , further comprising: a banner advertisement link module 
to generate an interactive advertisement link as a banner advertisement in a web page 
returned from a search engine web site (see col 5, lines 35-60). 

As per claim 41 , Lauffer teaches: 

The method of claim 1, wherein the selection of the link comprises a selection of 
a link to an interactive poll and wherein a user selecting the poll is compensated for 
providing a response to the poll (see column 8, lines 45-55). 

As per claim 42, Lauffer teaches: 

The method of claim 1, wherein the providing the list of advertisements 
comprises providing a web page including one or more interactive advertising links to 
receive the selection (see col 10, lines 1-20). 

As per claim 43, Lauffer teaches: 

The method of claim 42, wherein the connection for real time communications 
between the one or more users and the advertiser is separate from a communication 
link used in the providing of the web page (see col 10, lines 1-20). 

As per claim 44, Lauffer teaches: 

The method of claim 1, wherein the establishing of the connection comprises: 
conferencing together a first real-time communication link established to the one or 
more users and a second real-time communication link established to the advertiser 
(see col 8, lines 55-67). 
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Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the. basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 9, 10, 24, 25 and 37 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Lauffer (US 6,223,1 65) in view of Kolls (US 6,807,532). 
As per claims 9, 24 and 37, Lauffer fails to teach: 

The method of claim 1, wherein the selection of the link comprises the selection 
of an interactive seminar link to a selected interactive seminar, the establishing of the 
connection further comprises: 

establishing a real-time video communications link between the one or more 
users and an advertiser of the selected interactive seminar; providing additional 
incentive-based links to the one or more users to provide additional feedback; and 
enabling the one or more users to purchase one or more items advertised by the 
interactive seminar. However, Kolls teaches a phone-based e-commerce system that 
allows users to respond to advertisements displayed in the system and based upon said 
user response said system connects said users to a sales representative where said 
users can orders products (see Kolls column 47, lines 1-55). Graham teaches that it is 
old and well known in the computer art to connect multiple users to online seminars via 
the Internet (see Graham col 14, lines 40-65). Therefore, it would have Lauffer would 
use the system taught by Graham in order to give user access to online seminars and 
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would allow said user to order products when connecting with said online sessions, as 
taught by Knolls in order that advertisers would have an incentive to compensate users 
for communicating with said advertisers. 

As per claims 10 and 25, Lauffer teaches: 

The method of claim 1, further comprising: providing additional incentive-based 
links to the one or more users to provide additional feedback (see column 8, lines 47- 
55); but fails to teach and enabling the user to purchase one or more items advertised 
by the selected link (see column 47, lines 5-30). However, Kolls teaches a phone-based 
e-commerce system that allows users to respond to advertisements displayed in the 
system and based upon said user response, said system connects said users to a sales 
representative where said users can orders products (see Kolls column 47, lines 1-55). 
Therefore, it would have Lauffer would allow users to order products when interacting 
with advertisers real time, as taught by Knolls in order that advertisers would have an 
incentive to compensate users for communicating with said advertisers. 
5. Claims 11-13, 26 and 27 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Lauffer (US 6,223,165) in view of Walker (US 6,216,111). 

As per claims 1 1 and 26 Lauffer fails to teach: 

The method of claim 1 , wherein the compensating the one or more users further 
comprises: 

enabling a user to purchase an advertised product with limited availability, such 
that the user is compensated by having the ability to purchase the advertised product. 
However, Walker teaches a system where advertisers compensate users for listening to 
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advertisers' sale presentations and purchase products from said advertisers (see 
Walker column 6, lines 25-40; column 7, lines 55-60). Therefore, it would have been 
obvious to a person of ordinary skill in the art at the time the application was made, to 
know that Lauffer would compensate users for listening to sales presentations, as 
taught by Walker in order to allow said users to interact with advertisers and being 
compensated for said interaction. 

As per claims 12 and 27, Lauffer fails to teach: 

The method of claim 1 1 , further comprising: 

charging the user a predetermined amount such that the user is compensated by 
having the ability to purchase the advertised product and transferring the predetermined 
amount to the advertiser. However, Walker teaches a system where advertisers 
compensate users for listening to advertisers* sale presentations and purchase products 
from said advertisers (see Walker column 6, lines 25-40; column 7, lines 55-60). 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Lauffer would compensate users for listening to 
sales presentations, as taught by Walker in order to allow said users to interact with 
advertisers and being compensated for said interaction. 

As per claim 1 3, Lauffer teaches: 

The method of claim 11, wherein the connection comprises a telephone 
connection between the user and the advertiser of the selected link (see column 10, 
lines 1-20). 
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6. Claims 14 and 29 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Lauffer (US 6,223,165) in view of Graham (US 6,732,183). 

As per claims 14 and 29 Lauffer fails to teach: 

The method of claim 1, further comprising: response to receiving, from an 
advertiser interface, a request to activate an interactive seminar, advertised by one of 
the advertisements, activating the seminar, to allow one or more users to select and 
participate in the interactive seminar. However, Graham teaches that it is old and well 
known in the computer art to connect multiple users to online seminars via the Internet 
(see Graham col 14, lines 40-65). Therefore, it would have Lauffer would the system 
taught by Graham in order to give user access to online seminars as it is old and well 
known to do so, as taught by Graham . Lauffer does not expressly teach responsive to 
receiving, from the advertiser interface, a request to de-activate the interactive seminar, 
de-activating the interactive seminar to prevent additional users from participating in the 
interactive seminar. However, Official Notice is taken that it is old and well known in the 
advertiser art to let people know when a telemarketer's seminar is no longer available. 
It would have been obvious to a person of ordinary skill in the art at the time the 
application was made, to know that Lauffer and Graham would de-active a seminar 
session that is no longer available and would let users know that said seminar is already 
closed, so said users do not waste their time trying to access a seminar that no longer 
exists. 

7. Claim 36 is rejected under 35 U.S.C. 103(a) as being unpatentable over Lauffer 
(US 6,223,165). 
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As per claim 36, Lauffer fails to teach: 
The system of claim 31 , further comprising: 

a wireless communications network interface coupled to the processor to connect 
the user to the advertiser. However, Official Notice is taken that it is old and well known 
in the computer art to connect users to the Internet wirelessly. Therefore, it would have 
been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that Lauffer would allow user to connect to the Internet wirelessly as it is 
old and well known to do so. 

8. Claim 45 is rejected under 35 U.S.C. 103(a) as being unpatentable over Lauffer 
(US 6,223,165) in view of Katz (US 6,323,894). 
As per claim 45, Lauffer fails to teach: 

The method of claim 44, but fails to teach wherein the advertiser is concurrently 
connected to more than one user who selected the link. However, Katz teaches that the 
advent of video phones has enable users to visually communicate from remote 
locations where employees or customers in different places can take part in interactive 
training sessions or seminars with no loss of time for travel (see column 2, lines 5-20). 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Lauffer would allow users to participate in 
interactive seminars, as taught by Katz in order to allow said users to be compensated 
for attending said seminars via the Internet. 


Application/Control Number: 09/808,475 
Art Unit: 3622 


Page 12 


Response to Arguments 


9. Applicant's arguments with respect to claims 1-5, 7-14, 16-20, 22-29 and 31-45 
have been considered but are moot in view of the new ground(s) of rejection. 


10. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure: 

• Marshall (US 2002/0116266) teaches a system for compensating users based 

upon the duration of the communication between users and advertisers. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached on 571-272-6724. The official Fax 
number is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 


Conclusion 


Daniel Lastra 




June 6, 2007 
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